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Concept and content of the study programme: BSc in Tourism

Concept 
The study program concept is geared toward  
educating the students in such a way as 
to qualify them for a career. Thus, it is com-
prised of various modules divided into the  
fields of methodical, management, and fun-
damental skills. The overriding aim is the  
development of leadership aptitude. The var
ious competences are taught and practiced 
over the three years of the course, each one 
building on the other, both didactical and 
in terms of content. By program’s end, the 
students will have specialized knowledge  
of chosen subjects, as well as the opportunity 
to spend 6 months working on a practice-
related topic of choice in cooperation with  
a business, thus enabling them to enter 
smoothly into a professional career. 

	� Year 1 (Assessment stage) 
establish the foundations of business admin
istration and ascertain analytical methods

	� Year 2 (Bachelor’s stage I) 
build sound, sustainable knowledge 
regarding the fundamental principles, 
operating models, and processes  
of the tourism and leisure industry

	� Year 3 (Bachelor’s stage II) 
link the learning of the first two years, 
examine specific subjects by choosing a 
major and 2–3 minors, and write a  
thesis in English  

Academic Credits
Academic credit for successful student 
performance is awarded in the form of ECTS 
(European Credit Transfer System) credits:

	� 1 ECTS = workload of  
approximately 30 hours

	� 180 ECTS = BSc degree 
	� 30 ECTS per semester
	� reflecting a total of  

5,400 student work hours  
–	�of the total hours of study, approximately 

half are spent in class & supervised self- 
study and the other half in unsupervised 
self-study, increasing per semester

15

	� A diploma of secondary educa-
tion fulfilling university admission 
requirements in the country 
where secondary education was 
completed; e.g. Swiss (Berufs-) 
Matura, German Abitur, French 
Baccalaureate, British A-levels (3),  
Russian Certificate of Secondary 
Complete General Education,  
US High School Diploma, etc...

	� Documented certificate proving 
good spoken and written English; 
e.g. TOEFL (paper-based score  
of 600), IELTS (a score of 6.5 in  
the four core sections of the 
test), Cambridge Advanced (grade 
“C”), or equivalent. 

	� 12 months of documented work 
experience in a commercial or 
tourism business.

Admission requirements 

« Tourism is the most impor­
tant economic sector in the 
Swiss Canton Grisons. We are  
therefore proud to host one 
of the leading tourism universi­
ties in Switzerland, HTW Chur,  
which equally imparts cur­
rent and practical knowledge 
in tourism to students from 
Switzerland and around the 
world. Additionally, the as­
sociated Institute for Tourism 
and Leisure Research, the  
ITF, provides with its regional,  
national, and international  
research and service projects  
a liaison between science 
and the tourism industry. » 
Hansjürg Trachsel, Minister  
of Economic and Social Affairs 
of the Canton Grisons




